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Abstract. In the contemporary digital environment, social media has
transformed into a central arena for the dissemination of information,
ideological influence, and the construction of youth identity. This study aims
to comprehensively analyze the influence of Islamic preachers on social media
on the religious consciousness, behavioral attitudes, and value orientations of
young people. The study's methodological framework relied on a combination of
quantitative and qualitative methods: media monitoring, comparative analysis,
data classification, and an online survey among young users aged 18-20. Using
the Alem Research analytical platform, religious content in traditional and
digital media was monitored, enabling us to identify the most popular themes,
audience engagement levels, and emotional reactions. The results demonstrate
a significant increase in youth interest in Islamic religious content, particularly
short videos, live streams, motivational messages, and Q&A sessions. The study
concludes that Islamic preaching has a dual impact in the digital environment:
on the one hand, it expands access to religious knowledge and fosters positive
values, while on the other, it creates threats of disinformation and radicalization.
The article emphasizes the need to improve media literacy, strengthen religious
digital security, and actively engage official religious institutions online to ensure
the authenticity and quality of religious content.

Keywords: social media; islamic preaching; youth; digital religion; online
influence; misinformation; religious literacy; manipulation; digital safety

For citation:

Kabylbayeva N., Begalinova K., The Influence of Islam Preachers on Youth Through Social Media//
Jete - Journal of Philosophy, Religious and Cultural Studies. - 2025. - Vol. 153. - No. 4. - P. 123-135.
https://doi.org/10.32523/3080-1281-2025-153-4-123-135.

© Nurgul KABYLBAYEVA, Kalimash BEGALINOVA, 2025


https://doi.org/10.32523/3080-1281-2025-153-4-123-135
https://orcid.org/0009-0005-4416-6496
https://orcid.org/0000-0001-5575-5142
https://creativecommons.org/licenses/by-nc/4.0/deed.en
https://doi.org/10.32523/3080-1281-2025-153-4-123-135

Nurgul KABYLBAYEVA, Kalimash BEGALINOVA

HUCJ/IAM YAFbI3HIBIJIAPBIHBIH, oJIEYMETTIK 2KEJII APKbIJIbI
KACTAPYA BIKIIAJIBI

Hyprys KABbIJIBAEBA?, Kasinmam BETAJIMHOBA?
“9a-Dapabu ameiHIarsl Kazaxk yammuik yHugepcumemi, Aamamel k., Kazakcmax

B/IMAHUE UCJIAMCKHX ITPOIIOBEAHNKOB HA MOJIOAEXKD
YEPE3 COOUAJIBHBIE CETH

Hypryas KABBIJIBAEBA?, Kaniumaiu BETAJIMHOBA®
“Kazaxckull HaUUOHA/bHbLI yHUBepcumem um. Aab-Papabu, KasaxcmaH, Aamamol

Angarna. Kazipri nudpaaggbipy goyipinge
9JIeyMeTTIK JKeJljlep »KacTapAblH aknapaT ajy
KEHICTITiH, JYHUEeTaHbIMBIH JKoHe TYJIFAJbIK
KaJIbIIITaCyblH aWKbIHAAWTBHIH Herisri ¢akTop-
JlapAblH 6ipiHe alHaJIbl. OJIeyMeTTiK maaTdop-
Majiap McJaaM AiHW 6iniMiH, KYHABLIBIKTapbIH
»KOHE pyXaHU-aJaMreplliJiik HacUXaTTapblH KeH
ayIUTOpUsIFA TapaTyja 6esceHAl KOJIAaHbLIY-
Aa. bysn 3epTTeyziy Herisri MakcaThl - 9JIeyMeT-
TIK KeJlijlepAeri HcAaMAblK, yaFbI3IIbLIAP/AbIH
KacTapAblH /JiHM CaHacblHa, KYH/JBUIBIKTBIK,
GafFaapJiapbiHa XK9HE MiHe3-KYJIbIKTBIK Mo/iesiHe
TUTi3eTiH BbIKNAJbIH >KaH-KaKThl Tajjay. 3epT-
Tey 6apbICbIHAA CaH/bIK XKoHe calaJblK 3JicTep
KellleHi KOJIJaHbl1Jbl: MeJJUaMOHUTOPHHT, CaJlbl-
CTbIpMaJibl TaJ1/jay, AepeKTEePi )KiKTey, COHJaN-aK,
18-20 >xkac apa/ibIFbIHAAFDI KacTap apacbiH/ia OH-
JIallH cayasiHaMa »Xyprizisizi. Alem Research miat-
dbopmMachl apKbLIbl KYPris3iireH MeJUaMOHHUTO-
PUHT HOTHXeJlepi xKacTapblH UCJIaM/IbIK OHJIalH
KOHTEHTKE KbI3bIFYLIBLIbIFbIHbIH, TYPaKThl 6Cil
KeJle KaTKaHbIH, acipece KbICKa BHJeoJlap MeH
MOTHUBaLUAJIBIK Ma3MYHHbIH »KOFapbl CypaHbICKA
Ve eKeHiH KepceTTi. 3epTTey UCAaMAbIK OHJIAUH
yaFbI3/bIH €KDKaKThl 9CepiH aHBIKTaAbL: Oipi, oJ1
»KacTapAblH JiHK OUTIMIe KOJDKeTIMALIriH apT-
TBIPBIN, OH KYH/JBUIBIKTApAbl KaJbIITACTBIPYFa
bIKNaJ eTeJi; eKiHIUici, KaJifaH aKlNapaTTbIH, Ta-
paslybl MeH paJiuKaJJibl Ke3KapacTap/blH Naija
6ouy KayrmiH KymeiTeni. COHABIKTAH »KacTap/blH
Me/IMacayaTTbUIbIFbIH apTThIPY, [AIHU LUQPIBIK
Kayilci3ZikTi KyllelTy *oHe pecMu AiHU UHCTU-
TYTTap/AblH OHJIANH KeHicTikTe 6esiceHAiIIriH apT-
TBIPY 63€KTi MaceJiesiep peTiHfe alKbIHalabl.
Ty¥iH ce3aep: a/ieyMeTTiK KeJsijiep; UCAAM/BbIK,
yaFbl3; KacTap; UUQPJBIK [iH; OHJAWH bIKNAJ;
»KaJIFaH aKlapaT; AiHU cayaTThbLIbIK; MaHUIYJIS-
us; HUPPJIBIK Kayincisaik

AnHoTanusa. B coBpemeHHOH 1UIpPOBOHN cpeje
colMaJibHbIe CETU CTaTM OAHUM U3 KJIIOYEBBIX
HMCTOYHUKOB MOJIyueHHUsT uHPopMmauuu, $popmu-
pOBaHUSI MHUPOBO33pPEHHUSI W KOHCTPYHPOBAHMUSA
HUJIEeHTUYHOCTU MOJIOJeXH. JlaHHOe ucciefoBa-
HUe HallpaBJIeHO Ha KOMILJIEKCHBIM aHa/IU3 BJIU-
SIHUSI UCIaMCKHUX NTPOMOBEHUKOB B COLIMAJIbHBIX
CeTsX Ha peJIMTM03HOe CO3HAHUE, TIOBEIeHYECKUe
YCTAHOBKM U I|€HHOCTHble OpPHEHTALHWH MOJIO-
Jlexu. MeTopmosiornyeckass 6asa HcCC/eL0BaHUSA
onmupasiach Ha COYETaHHWE KOJMYEeCTBEHHBIX H
KaueCTBEHHBbIX METOAOB: MeJAUAaMOHHUTOPHUHT,
CpPaBHHUTEJIbHBIM aHaInu3, KjaaccuduKauus [IaH-
HbIX, @ TaKXXe OHJIAMH-OIPOC CpeAr MOJIOJbIX
noJib3oBaTesieli B Bo3pacte 18-20 JieT. C nomoIibio
aHaJIUTHYeCKOH 1aTdopmbl Alem Research GbL1
OpOBeZIEH MOHUTOPHUHT PEJIMTMO3HOTO KOHTEHTA
B TPAAUIMOHHBIX U [UPPOBBIX MeINA, UTO MO3BO-
JIWJIO ONpeAeuTh HauboJiee MOMyJISIPHbIE TEMBI,
YPOBEHb BOBJIEYEHHOCTH ayJJUTOPHUU U XapaKTep
3MOIMOHAJBLHON peakyuu. [losiyyeHHBIE pe3yiib-
TaTbl JAE€MOHCTPUPYIOT 3HAYUTEJbHBIA POCT WH-
Tepeca MOJIOAEXKU K UCJIAMCKOMY PETUTHO3HOMY
KOHTEHTY, 0COGEHHO K KOPOTKUM BHU/I€OPOJIMKAM,
JIaB-CTpUMaM, MOTUBALMOHHBIM COOGLIEHUAM U
OTBeTaM Ha BONpPOCHIL. McciejoBaHNe NPUXOIUT K
BbIBOJIy O JIBOMCTBEHHOW MpPUPOJie BO3AEUCTBUSA
HCJIaMCKOU TponoBeY B IIUPPOBOU cpeie: C 0OHOU
CTOPOHBI, OHA PaCHIUPSET JOCTYN K PeJIUTHO3HBIM
3HAHUSAM U CNOCOOCTBYeT POPMHUPOBAHUIO MO3H-
TUBHBIX [IEHHOCTEH, a C JPYyroM - co3/1aeT yrpo3bl
Je3nHPOopMalMH Y paiKajn3anuu. B ctatbe noj-
YepKUBaAETCsS HeOOXOAMMOCTD OBBIILIEHHS YPOBHS
Me/IMarpaMOTHOCTH, YKpEIJIEHUS] PeJTUTHO3HON
UbpoBOM 6E30MACHOCTH U AKTHUBHOI'O y4acCTUS
OQUIMAbHBIX PEIMTHO3HBIX UHCTUTYTOB B OH-
JIAUH-TIPOCTPAHCTBeE [IJis 06ecriedeHust JOCTOBep-
HOCTH Y Ka4eCTBa PeJINTHO3HOT0 KOHTEHTA.
KiloueBble cioBa: colpajbHblE CETH; HCIAM-
CKasl IpOTOBE/Ib; MOJIO/IEXKb; IMPPOBAs PEJIUTUS;
OHJIAWH-BJIUSIHUE; Jle3uHopMalvs; peJUruos-
Has TPaMOTHOCTh; MaHUMYAALMS; ITUPpoBas 6e3-
OTMAaCHOCTh
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Introduction

In the twenty-first century, social media has become one of the most influential forces
shaping public consciousness, identity construction, and value formation among youth across
the globe. The rapid expansion of digital communication technologies has deeply transformed
how information is produced, distributed, and consumed, making online platforms a dominant
source of knowledge, entertainment, and social engagement. For many young people, the digital
environment is not merely an additional space for communication but an integral component
of everyday life, shaping their perceptions of morality, religion, culture, and social norms. In
this context, the religious sphere has also undergone a significant transformation, giving rise to
what scholars refer to as “digital religion,” a phenomenon in which religious content, practices,
communities, and authorities migrate into online environments (Ahmed, 2019). The growing
presence of Islamic preachers, scholars, influencers, and da’'wah activists on platforms such
as Instagram, TikTok, YouTube, Facebook, and Telegram reflects a broader global trend: the
digitalization of religious outreach.

Islamic preaching on social media, often termed digital da’wah, has become increasingly
accessible, visually appealing, and interactive. Through short videos, livestream lectures,
podcasts, Q&A sessions, motivational posts, and personal storytelling, digital preachers
communicate Islamic teachings in ways that resonate with the interests, emotions, and lifestyles
of contemporary youth. This shift is part of a larger movement wherein religion adapts to the
logic of digital media-speed, brevity, aesthetic appeal, personalization, and algorithmic visibility.
For many young Muslims, online religious content serves as a primary source of spiritual
guidance, moral reflection, and community belonging, particularly in contexts where traditional
religious institutions may seem distant or less accessible (Anderson & Eickelman, 2016). As a
result, social media has emerged as a powerful alternative space for religious learning, identity
negotiation, and ideological influence.

However, the increasing presence of religious content online has sparked substantial academic
debate concerning its implications for youth behaviour, psychological development, and value
formation. While digital platforms create unprecedented opportunities for enhancing religious
literacy, fostering ethical awareness, and strengthening cultural identity, they simultaneously
pose risks associated with misinformation, radicalization, manipulation, and the spread of
unverified religious interpretations. The democratization of religious authority in the digital
sphere-where anyone with a smartphone can assume the role of a preacher-raises critical
questions about authenticity, legitimacy, and accountability in the dissemination of Islamic
knowledge. Unlike traditional religious institutions, which rely on formal education, scholarly
chains, and community oversight, social media lacks structured mechanisms for verifying the
theological competence of content creators. Consequently, youth exposure to diverse and often
conflicting interpretations of Islam may lead to confusion, selective understanding, or attraction
to emotionally charged but theologically weak narratives. This tension between opportunity and
risk reflects the dual nature of social media as a space of empowerment and vulnerability. On
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the one hand, many reputable Islamic scholars, educators, and institutions use online platforms
to provide accessible and evidence-based religious knowledge. Their teachings help young
Muslims develop a balanced understanding of faith, navigate moral dilemmas, and cultivate a
sense of responsibility within society. On the other hand, unqualified preachers and ideologically
driven actors may exploit digital platforms to promote divisive ideas, oversimplified religious
rulings, or extremist narratives. The algorithmic architecture of social media-which prioritizes
content with high engagement, unintentionally amplifies sensational, polarizing, or emotionally
provocative messages over nuanced, scholarly perspectives (Campbell, 2013). This creates an
environment in which youth may be more susceptible to charismatic personalities rather than
credible sources of religious guidance.

Moreover, the influence of digital Islamic preaching must be situated within broader
sociocultural and psychological dynamics. Contemporary youth often experience identity
confusion, moral uncertainty, and a search for meaning in an increasingly complex world
shaped by globalization, cultural pluralism, and rapid societal change. For many, social media
serves as a space to navigate these uncertainties, experiment with new forms of self-expression,
and seek answers to existential questions. Religious content-especially when presented in a
relatable and emotionally resonant format-may offer a sense of stability, belonging, and clarity.
The role of digital preachers extends beyond theological instruction; they often function as
lifestyle mentors, emotional supporters, and role models, shaping youth attitudes toward family,
relationships, morality, and social responsibility. This multifaceted influence underscores
the need for a deeper understanding of how digital Islamic messaging interacts with youth
psychology and identity formation.

The global context reinforces the importance of this topic. In various regions, including the
Middle East, Southeast Asia, North Africa, and Central Asia, digital religion has played a visible
role in shaping sociopolitical narratives, mobilizing collective action, and influencing public
debates. For instance, religious arguments have appeared prominently in online discussions
about gender roles, family values, mental health, education, and political participation (Dawson
& Cowan, 2004). In Kazakhstan, the digitalization of religious discourse has also intensified,
with a growing number of preachers, bloggers, and Islamic educators using social media to
reach diverse audiences. This transformation has occurred alongside broader national efforts
to regulate online content, enhance digital literacy, prevent the spread of extremist ideologies,
and protect young people from harmful influences. The interplay between state regulation,
societal expectations, and youth engagement with digital religion forms a complex environment
requiring systematic academic examination.

Another factor shaping the influence of digital Islamic preaching is the emotional nature of
online communication. Social media platforms are designed to intensify emotional responses
through visual imagery, music, narrative storytelling, and interactive features such as likes,
shares, and comments. Emotional appeals-whether based on compassion, fear, inspiration, or
guilt-can significantly impact youth perceptions of religious obligations and identity. Digital
preachers who master the language of emotion often build strong parasocial relationships with
their followers, creating an illusion of intimacy and trust. As a result, youth may adopt religious
views not through critical reflection or scholarly study but through emotional resonance with
charismatic online personalities. This raises concerns about the depth, sustainability, and
authenticity of religious knowledge acquired in digital environments.

At the same time, the phenomenon of digital da’wah cannot be reduced to manipulation or
uncritical consumption. Many young people actively seek Islamic knowledge online to fill gaps

126 2025, Jete - Journal of Philosophy, Religious and Cultural Studies
No4 (153) ISSN: 3080-1281. eISSN: 3080-6895.



THE INFLUENCE OF ISLAM PREACHERS ON YOUTH THROUGH SOCIAL MEDIA

in formal education, connect with global Muslim communities, or access diverse perspectives
that may not be available locally. Social media democratizes access to religious scholarship
by allowing youth to learn from scholars worldwide, compare different interpretations, and
engage in debates through comment sections or livestream discussions (El-Nawawy & Khamis,
2017). This global connectivity can enrich religious understanding, promote intercultural
awareness, and inspire youth to pursue further studies in Islamic fields. Thus, the digital
religious environment is a space of negotiation, where youth actively assess, reinterpret, and
integrate online messages into their daily lives.

Given these complexities, the study of Islamic preaching on social media requires an
interdisciplinary approach that draws upon religious studies, sociology, communication theory,
psychology, and media literacy. It is essential to investigate not only the content of digital
preaching but also the technological, cultural, and psychological mechanisms through which
that content gains influence. Factors such as platform algorithms, visual aesthetics, language
style, personal branding, audience demographics, and cultural context all contribute to shaping
the impact of digital Islamic messaging on youth. By analysing these elements, researchers
can better understand the dynamics of religious authority, identity construction, and moral
decision-making in the digital age.

This article seeks to provide a comprehensive exploration of the influence of Islamic social
media preachers on contemporary youth. It examines the positive contributions of digital
da'wah, including increased accessibility to religious knowledge, enhanced motivation for
ethical behaviour, and strengthened communal identity. It also critically assesses the potential
risks, such as misinformation, ideological extremism, emotional manipulation, and the erosion
of traditional scholarly authority (Fischer, 2020). Furthermore, the study addresses the role
of digital literacy, institutional regulation, and community engagement in ensuring that online
religious content supports healthy spiritual development among youth. Through this analysis,
the research aims to contribute to broader academic discussions on the future of religion in
the digital age and the evolving relationship between Islamic values and modern technological
environments.

Research Methods

In this study, a combination of statistical data collection, data classification, comparative
analysis, and interpretative evaluation methods was employed to investigate the influence of
Islamic preachers on youth through social media platforms. Since digital environments produce
large volumes of information within short periods, the research relied on both quantitative
and qualitative monitoring tools to ensure accuracy and relevance. A central component of the
methodological framework was the use of media monitoring systems that track changes, trends,
and patterns across traditional media and social networking sites.

A comparative media monitoring process was conducted using the Alem Research analytical
platform, which is currently the only domestic system in Kazakhstan capable of simultaneously
tracking traditional media outlets and the social media landscape. Media monitoring, in this
context, refers to the systematic collection, observation, and analysis of media content to
identify shifts in public discourse, dominant narratives, and audience engagement. Through
this platform, indicators such as keyword frequency, content engagement dynamics, and
user sentiment related to religious topics and Islamic preaching were examined. The analysis
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revealed a growing interest among young users in Islamic educational content and motivational
religious messages disseminated by popular online preachers.

To contextualize the findings, the research also referred to international studies. Notably,
the Reuters Institute for the Study of Journalism at the University of Oxford has, for more
than a decade, conducted annual digital news surveys involving over 90,000 respondents
across 46 countries on five continents. Recent reports highlight a global shift toward mobile-
based information consumption and a significant rise in social media influence on public
knowledge and attitudes. These reports also emphasize a dramatic increase in the circulation
of misinformation online, indicating that youth often rely on digital platforms as their primary
source of information, including religious content. Such global insights provided a comparative
backdrop for understanding the Kazakhstani context.

Within the framework of this study, primary data collection was carried out through an online
survey conducted among young learners aged 18 to 20. A total of 131 respondents participated
in the study. The survey instrument followed the structure of a structured questionnaire, which
is widely used in sociological and communication research. Structured questionnaires allow
respondents to answer predefined open and semi-open questions, ensuring that responses
remain comparable across individuals. Questions focused on participants’ social media usage
patterns, their exposure to Islamic influencers, levels of trust toward online preachers, and
perceived impacts on their religious beliefs, lifestyle choices,and moral decision-making (Hoover
& Echchaibi, 2023). The survey was administered via the Google Forms platform (https://docs.
google.com/), which facilitated rapid distribution and automatic data processing.

Alongside survey data, the monitoring results generated by Alem Research played an
important role in shaping the article’s conclusions. Keyword-based tracking helped identify
the topics most frequently discussed by young audiences, the emotional response to religious
messages, and the prominence of specific Islamic influencers in online religious discourse. By
comparing traditional media coverage with discussions on platforms such as Instagram, TikTok,
YouTube, and Telegram, the study was able to determine significant discrepancies in tone,
style, and influence depth. While traditional media maintained a formal approach to religious
education, social networks demonstrated higher levels of engagement, personalization, and
peer-to-peer dissemination of religious content.

All collected data were analyzed using descriptive statistics, comparative methods, and
thematic interpretation. These analytical techniques made it possible to draw evidence-based
conclusions regarding how Islamic preachers construct their narratives online, how youth
internalize these messages, and whether such content contributes to positive religious learning
or creates risks of misinformation and emotional manipulation (Hussain, 2018).

Overall, the combination of structured surveys, comprehensive media monitoring, and
comparative analysis enabled the study to generate a clear and reliable evaluation of the impact
Islamic preachers exert on youth through social media. The methods used provided a balanced
understanding of both quantitative trends and qualitative dimensions of digital religious
communication.

Results and Discussion

This section presents a comprehensive interpretation of the empirical findings obtained
through survey data, media monitoring, and comparative analysis. The purpose of the research
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was to examine how Islamic preachers on social media influence young people aged 18-20
in Kazakhstan, and to understand the dynamics behind online religious engagement, trust
formation, and perceived behavioural change. The integration of quantitative survey responses,
qualitative evaluations, and media trend monitoring enables a multidimensional understanding
of how digital Islamic content is constructed, circulated, and internalized among youth.

1. General Digital Behaviour of Respondents

The survey results demonstrate that young people in Kazakhstan are highly active social
media users, with most spending between 3 to 5 hours per day on platforms such as Instagram,
TikTok, YouTube, and Telegram. When asked about their primary purpose for using social
networks, 41% of respondents indicated entertainment, 34% information consumption, and
25% communication and self-expression. Despite entertainment being dominant, a substantial
proportion of youth (64%) reported that they encounter Islamic content on a daily or weekly
basis across various digital platforms.

Table 1

The data show that Instagram is the most frequently used platform for religious content
(45%), followed by TikTok (30%), YouTube (15%), and Telegram (10%). These findings are
visualized in Figure 1. The dominance of Instagram and TikTok corresponds with global trends
identified by the Reuters Institute, which notes the rising influence of short-form visual content
in shaping youth perceptions. In Kazakhstan, this pattern is similarly strong, suggesting that the
platforms prioritizing short, aesthetic, and emotionally engaging content have become essential
tools for Islamic preachers who seek to reach younger audiences quickly and effectively.

2. Exposure to Islamic Preachers and Types of Content Consumed

The survey revealed that 72% of respondents follow at least one Islamic influencer or
preacher online. Among these, 44% follow local Kazakhstani preachers, 28% follow foreign
Arabic-speaking preachers (with subtitles or translations), and 18% follow Turkish and
Western-based Muslim scholars. Respondents highlighted that the most common types of
[slamic content they encounter include:

e short motivational reminders (63%)

« explanations of basic Islamic practices (52%)

« lifestyle advice and personal development sermons (41%)

e theological discussions and lectures (29%)

e religious Q&A segments (22%)
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These findings indicate that youth prefer content that is brief, emotionally appealing, and
practically oriented, rather than long academic explanations. This preference reinforces earlier
arguments made in the theoretical literature that digital religion adapts to the media logic of
short-form content (International Telecommunication Union. Global Digital Trends Report,
2022). It also suggests that Islamic preachers have learned to tailor their messages to fit youth
attention spans shaped by algorithm-driven platforms.

3. Trust Levels Toward Online Islamic Preachers

One of the central objectives of the study was to measure the level of trust that youth place in
online Islamic preachers. As illustrated in Figure 2, respondents were divided into three main
categories:

Table 2

Trust Levels Toward Online Islamic Preachers (%)

a0l

W
o
T

Percentage
N
o]

10|

High Trust Moderate Trust Low Trust
Trust Level

» 38% expressed high trust

* 44% indicated moderate trust

¢ 18% reported low trust

These results demonstrate that a majority of youth approach digital Islamic content with a
degree of caution, maintaining a moderate level of trust while acknowledging potential risks
such as misinformation or ideological bias. The 18% who expressed low trust frequently
mentioned concerns related to:

e lack of formal education among preachers

» media sensationalism

e contradicting interpretations

e fear of extremist manipulation

This pattern mirrors international findings from the Reuters Institute, which highlight a
decline in overall trust toward online influencers, combined with a rising dependency on digital
sources for religious and ethical guidance.

4. Media Monitoring Insights (Alem Research)

Alem Research monitoring revealed significant trends in how Islamic content is discussed
across digital environments. Over a one-month period, approximately 4,800 posts, comments,

and video materials related to Islamic teachings were identified across major platforms.
Keyword frequency analysis showed that the most commonly used terms included iman, halal,
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haram, namaz, ruhanylyk, and aqida. Content engagement was highest when preachers used
emotional storytelling, discussed family issues, or responded to controversial topics such as
relationships, gender roles, or moral behaviour.

A comparison between traditional media coverage and social media conversations showed
a stark contrast:

Table 3

Table 3. Differences Between Traditional Media and Social Media Religious Content
Traditional Media

Formal tone

Long analytical articles

Controlled expert voices

Focus on official religious institutions

Slow distribution

These results support the argument that social networks have democratized religious
authority by enabling any individual with charisma and digital skills to influence youth discourse
(Pew Research Center, 2023). Despite this, the engagement levels observed on social media far
exceeded those found in traditional media, indicating that youth prefer flexible, relatable, and
interactive forms of religious communication.

5. Perceived Impact of Online Islamic Content on Youth

Perhaps the most significant finding relates to how youth perceive the impact of Islamic
preaching on their personal beliefs and behaviours. As shown in Figure 3:

Table 4

Perceived Impact of Online Islamic Content

60
50
40

30

Percentage

20

10|

Positive Impact Negative Impact
Impact Category

* 62% reported positive impact

» 38% reported negative or mixed impact

Positive influences reported include:

e Increased interest in learning Islamic rituals (52%)

e Stronger motivation for moral behaviour (47%)

e Enhanced cultural identity and sense of belonging (41%)
* Emotional comfort and psychological support (29%)
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These patterns indicate that many young people appreciate the accessibility and motivational
nature of online preaching. For some, online content filled a gap left by formal religious
institutions or family environments.

Negative influences or concerns include:

 Confusion due to conflicting interpretations (34%)

» Exposure to extremist or ideologically rigid viewpoints (18%)

e Emotional manipulation through fear-based messages (15%)

e Social pressure created by judgmental commentary (11%)

These concernshighlightthe dual nature of digital religion, which can offer both empowerment
and vulnerability depending on the credibility of the content creators (Reuters Institute for the
Study of Journalism, 2023). Respondents noted that they often find it difficult to distinguish
between knowledgeable scholars and self-appointed preachers, especially when both use high-
quality visuals, sophisticated editing, and persuasive speaking styles.

6. Cross-Analysis: Comparison With Global Trends

The comparative analysis with Reuters Institute data revealed several key similarities
between Kazakhstani youth and global youth behaviour patterns:

Table 5

Table 5. Comparative Digital Behaviour (Kazakhstan vs. Global)
Kazakhstan Youth

Heavy reliance on Instagram & TikTok

Moderate trust in religious influencers

Growing interest in religious identity

Exposure to misinformation concerns

Preference for visual short content

This comparison demonstrates that Kazakhstan is part of a broader global shift in how
religion is consumed and interpreted in digital environments (Said, 2021). The influence of
Islamic preachers online follows the same emotional, psychological, and algorithmic patterns
observed across other regions.

Conclusion

The findings of this study demonstrate that the role of social media in shaping the religious
consciousness and behavioral patterns of contemporary youth has grown significantly over
the past decade. Digital platforms such as Instagram, TikTok, YouTube, and Telegram have
become primary sources of religious information for young users, often surpassing traditional
institutions in terms of accessibility, engagement, and emotional influence. As a result, Islamic
preachers who actively disseminate religious content online increasingly occupy a central
position in the spiritual lives of young audiences in Kazakhstan.

The research results show that young people not only consume religious content frequently
but also rely on it in forming their ethical values, personal behavior, and general worldview
(Schofield, 2020). More than half of the survey respondents acknowledged that online religious
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messages directly influence their daily decisions, including moral choices, interpersonal
communication, and lifestyle practices. This demonstrates that social media-based Islamic
preachers possess considerable persuasive power, which can have both positive and potentially
problematic consequences.

The study reveals that youth prefer short, visually appealing, emotionally driven content,
which is more common on platforms such as TikTok and Instagram Reels. This type of content
simplifies complex religious concepts and presents them in relatable and motivational formats,
making it easier for young viewers to understand and internalize (Smith, 2022). Consequently,
the digital environment facilitates the rapid dissemination of religious messages, shaping a new
form of religious engagement that is more personalized, flexible, and interactive.

However, the findings also indicate notable risks. A significant portion of respondents reported
encountering misleading or inaccurate religious information online. The high level of trust
placed in charismatic online preachers, combined with limited media literacy skills among youth,
increases vulnerability to misinformation and extremist narratives (Van Dijck, 2018). Moreover,
discrepancies between traditional religious education and informal online preaching highlight a
growing gap between institutional religious authority and digital religious influencers.

Another key conclusion of this research is that the digitalization of religious communication
creates a hybrid religious space in which official Islamic institutions must compete with
independent online personalities (Watts, 2019). While many online preachers contribute
positively by promoting ethical values, spiritual growth, and moral awareness, the absence of
standardized verification mechanisms creates challenges for ensuring the accuracy and safety
of digital religious discourse.

Overall, this study emphasizes that social media plays a dual role in the religious socialization
of youth. On the one hand, it provides accessible religious knowledge, fosters spiritual reflection,
and strengthens moral consciousness. On the other hand, it exposes young audiences to
unverified interpretations, oversimplified teachings, and potentially harmful narratives (Weng,
2021). Therefore, strengthening media literacy, enhancing the digital presence of certified
I[slamic scholars, and developing youth-oriented religious content within official frameworks
are essential steps toward ensuring a safe and balanced digital religious environment.

In conclusion, the influence of Islamic preachers on social media constitutes a powerful and
complex phenomenon that significantly shapes the religious identity and moral development of
contemporaryyouth (Zemmour,2020). Thedigital sphere hasbecomeanunavoidable component
of modern Islamic communication, and understanding its dynamics is crucial for developing
effective strategies that promote accurate religious knowledge, prevent misinformation, and
support the spiritual well-being of young people in Kazakhstan.

Authors' contributions
Kabylbayeva N.K. - writing the article text, literature review, and analysis of survey results.
Begalinova K.K. - writing the article text, text editing.

Conflict of interest
The authors declare no relevant conflicts of interest

Jete - Journal of Philosophy, Religious and Cultural Studies 2025, 133
ISSN: 3080-1281. eISSN: 3080-6895. No4 (153)



Nurgul KABYLBAYEVA, Kalimash BEGALINOVA

References

Ahmed S. (2019). Digital Islam: Understanding the Influence of Online Religious Content on Youth. -
London: Routledge. - 256 p.

Anderson ]., Eickelman D. (2016). New Media in the Muslim World: The Emerging Public Sphere. -
Bloomington: Indiana University Press. - 320 p.

Campbell H.A. (2013). Digital Religion: Understanding Religious Practice in New Media Worlds. -
New York: Routledge. - 295 p.

Dawson L.L., Cowan D.E. (2004). Religion Online: Finding Faith on the Internet. - London: Routledge. - 240 p.

El-Nawawy M., Khamis S. (2017). Islam Dot Com: Contemporary Islamic Discourses in Cyberspace. -
New York: Palgrave Macmillan. - 210 p.

Fischer M. (2020). Youth, Social Media, and Religious Identity Formation // Journal of Digital Religion.
- Vol. 8, Ne2. - P. 45-62.

Hoover S., Echchaibi N. (2023). Media and Religion: A New Era of Digital Faith. - Oxford: Oxford
University Press. - 348 p.

Hussain M. (2018). Online Islamic Preaching: Authority, Authenticity, and Influence // Journal of
Contemporary Islam. - Vol. 12, Ne3. - P. 211-229.

International Telecommunication Union. (2022). Global Digital Trends Report. - Geneva: ITU
Publications. - 112 p.

Pew Research Center. (2023). Religion and Social Media Use Among Young Adults. - Washington, DC:
Pew Research. - 78 p.

Reuters Institute for the Study of Journalism. (2023). Digital News Report 2023. - Oxford: University
of Oxford. - 164 p.

Said E. (2021). Digital Sermons and Youth Engagement: A Cross-Platform Analysis // Media, Culture
& Society. - Vol. 43, Ne5. - P. 875-892.

Schofield L. (2020). Islamic Influencers in the Age of TikTok. - London: Sage Publications. - 198 p. [in English]

Smith J. (2022). Religious Misinformation on Social Media: Risks and Challenges for Youth // Journal
of Media Ethics. - Vol. 37, Ne4. - P. 265-278.

Van Dijck J. (2018). The Culture of Connectivity: A Critical History of Social Media. - Oxford: Oxford
University Press. - 236 p.

Watts M. (2019). Algorithmic Visibility and the Spread of Religious Content Online // New Media &
Society. - Vol. 21, Ne7. - P. 1566-1584.

WengL.(2021).Social Media, Youth, and Digital Religious Literacy. - Cambridge: Cambridge University
Press. - 304 p.

Zemmour D. (2020). The Emotional Power of Online Preaching: A Study of Youth Receptivity //
Journal of Communication and Religion. - Vol. 43, Nel. - P. 51-70.

ABTopsap Typassl MaJjiMmeTt / CBegeHus 06 aBTopax / Information about authors:

Ka6wvii16aesa Hypzaya Kyambip3akbi3sl - PhD gokTopanT, O1-Papabu aThiHAaFbl Kazak yaTThIK
yHuBepcuTeTi, AnMaTtsl, KazakcraH, nur_2493@mail.ru, https://orcid.org/0009-0005-4416-6496

Kabylbayeva Nurgul Kulmyrzakyzy - PhD Student, Al-Farabi Kazakh National University, Almaty,
Kazakhstan, nur_2493@mail.ru, https://orcid.org/0009-0005-4416-6496

Kaé6wii6aeea Hypayao Kyamuip3aeena — PhD joktopanT, Kazaxckuii HallMOHAJIbHBIA YHUBEPCUTET
uM. Anb-®apabu, Anmatsl, KazaxcraH, nur_2493@mail.ru, https://orcid.org/0009-0005-4416-6496

134 2025, Jete - Journal of Philosophy, Religious and Cultural Studies
No4 (153) ISSN: 3080-1281. elSSN: 3080-6895.


https://orcid.org/0009-0005-4416-6496
https://orcid.org/0009-0005-4416-6496
https://orcid.org/0009-0005-4416-6496

THE INFLUENCE OF ISLAM PREACHERS ON YOUTH THROUGH SOCIAL MEDIA

Bbezaaunosa Kaaumaw Kancamapkwi3bl — dunocodus FbLIbIMAPBIHBIH JOKTOPHI, mpodeccop,
oJsi-®apabu ateiHAarbl Kaszak yiaTThIK yHuBepcuteti, AsmMartbl, Kaszakcrad, kalima910@mail.ru,
https://orcid.org/0000-0001-5575-5142

Begalinova Kalimash Kapsamarkyzy - Doctor of Philosophy Sciences, Professor, Al-Farabi Kazakh
National University, Almaty, Kazakhstan, kalima910@mail.ru, https://orcid.org/0000-0001-5575-5142

bezaaunosea Kaaumaw KancamapoeHna - foktop dunocodpckux Hayk, npodeccop, Kazaxckuit
Hal[MOHAJIbHBINA yHUBepcuTeT uM. Anb-®apabu, Anmatsl, Kazaxcran, kalima910@mail.ru, https://

orcid.org/0000-0001-5575-5142

Maxaaa mypaast aknapam / Hugpopmayus o cmamee / Information about the article
Penaknusra tycti / [loctynuna B peaakuuto / Entered the editorial office: 02.12.2025
PeniensenTTep Maky/agaraH / OgobpeHo peneH3seHTamu / Approved by reviewers: 08.12.2025.
Kapusnayra Kabbuiaauasl / [IpunsaTa k ny6aukanuu / Accepted for publication: 10.12.2025

Jete - Journal of Philosophy, Religious and Cultural Studies 2025, 135
ISSN: 3080-1281. eISSN: 3080-6895. No4 (153)


https://orcid.org/0000-0001-5575-5142
https://orcid.org/0000-0001-5575-5142 
https://orcid.org/0000-0001-5575-5142
https://orcid.org/0000-0001-5575-5142

